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Keynote Speech m

Mr. Hiroshi Tabata, Commissioner,

Japan Tourism Agency, Ministry of Land,
Infrastructure, Transport and Tourism
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1993 First Secretary, Embassy of Japan in Australia
2009 DirectoGeneral, Regional Development Department, Japan Tourism Agency, MLIT
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2018 Commissioner, Japan Tourism Agency, MLIT
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- USA-Japan Hospitality Management _

Summits 10/28 & 10/30

|38 Roundtable | (in Japanese)
- 10/28 Osaka, 10/30 Tokyo 09:40 10:40
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"w Associate Professor, Senior Research Fellow at Dick Pope Sr. Institute of Tourism Studies
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Annual Inbound Visitors: 8Million in 2012, 19M 2015, 31M in 2018,

Goals: 40M in 2020, 60M in 2030

Annual Expenditures: $18Billion in 2012, $34B in 2015, $45B in 2018,

Goals: $80B in 2020, $150B in 2030

20204 : 21J8F)  2030%: 223H 3
(ZRITSEMOEHIMSH5%IE) (R SFEEOFHNM-HI10%IE)

Domestic Expenditures hovers $210B and $220B by 2020-2030 > «K d>d ol
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The Countries Facing The Greatest Skill Shortages

Skills shortage as a % of firms with 10 or more employees in selected countries®
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Chart1: Competition in East Asia in Tourism,
Leisure & Hospitality Management Research Output

Bl RPLFPTO - LIyvy—-FAEZ) 1 BREDTTF]
FHEHERCHHE
(1996FH52012F A& - h[E - HE - 5§ EOHLE)

80 H

70 I:Pr-

a1

[ 1
50
surmber of / ®E 2
40

Res=arch
Output / 3
a0

5

6

7

—5aEn a2 0 4 2 1 1 4 14 1 &5 8 4 9 T A7 10 19 8
m— China o 6 4 3 1 4 3 & 3 11 186 11 25 356 48 75 76

SouhKoea 1 1 3 1 3 32 &6 F 7 12 45 11 AT7 32 30 44 EOD 9
Taiwan i 1+ 14 0 0 2 0 4 4 7 20 11 16 32 40 5 75

10

H88  hitpe/Awww.scimagojr.com

A
A 2007
A 2017

©Omnm

— Display countries with at least 0
ot T
/ = ]

Country

<3
&,

China

Hong Kong

South Korea

Taiwan

Malaysia

India

Macao

Japan

Thailand

Singapore

4 Documents

318

174

164

144

93

64

45

41

35

33

Apply

Citable documents

310

168

163

127

91

62

40

39

35

32

Citations

246

70

72

48

61

17

12

1

10

12




To T

_ K n" o
dNv eH ' vo — Nef ekt ofi o fi a2
e k 300 ' @l | 2. (link attached)

http://www.shanghairanking.com/Shanghairanking-Subject-Rankings/hospitality-tourism-management.html

OSEMN

Hospitality Management
LLEGE University of Central Florida


http://www.shanghairanking.com/Shanghairanking-Subject-Rankings/hospitality-tourism-management.html
http://www.shanghairanking.com/Shanghairanking-Subject-Rankings/hospitality-tourism-management.html
http://www.shanghairanking.com/Shanghairanking-Subject-Rankings/hospitality-tourism-management.html
http://www.shanghairanking.com/Shanghairanking-Subject-Rankings/hospitality-tourism-management.html
http://www.shanghairanking.com/Shanghairanking-Subject-Rankings/hospitality-tourism-management.html
http://www.shanghairanking.com/Shanghairanking-Subject-Rankings/hospitality-tourism-management.html
http://www.shanghairanking.com/Shanghairanking-Subject-Rankings/hospitality-tourism-management.html
http://www.shanghairanking.com/Shanghairanking-Subject-Rankings/hospitality-tourism-management.html
http://www.shanghairanking.com/Shanghairanking-Subject-Rankings/hospitality-tourism-management.html

20

5
g
5
g

OSEN e
LLEGE Univeraty of Contel Florida



A Example: A Recruiter from a Restaurant Chain
j

Starr

Restaurant Recruiter 02-2008
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spread sheet modeling, deal with customer complaints, risk
management and human resourcesjimanagement. Forget about history
of tourism or sociology: stuff. | will n@t hire any students who do not
under stand finaneil al Wil £e nG pramaetions.”
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Of the 7.2 billion people on Earth...

...nearly two-thirds speak one
of these 12 languages as their
native language.

Arabic
467M
Chinese
(all dialects)
i 1.39 billion
Spanish speakers
389M
-~
7 N
/
/
I
Portuguese Iitalian German ‘\Japanese
193 M 67M 132M \ 123 M
~ -~

-
Sources: Ulrich Ammon, University of Dusseldorf, Population Reference Bureau
Note: Totals for languages include bilingual speakers.

THE WASHINGTON POST

Hindi-Urdu
588M
Bengali
250M
English
527M
|
! French Russian
118M 254M



English is by far the most

French common studied foreign
82M language in the world.
Chinese
30M
Spanish . German
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. [
A There will be no doubt about

A You cannot expect all foreigners (98.3% of people in the world)
to speak Japanese & | —1.7 —q

A Japan will need not only those foreign labor forces but also
many younger generation of their own who can understand,
communicate in English with, lead and manage diversified labor
force in Japan. (If you can do this, you will get paid higher
salary)
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Panelist OK3 | E

Mr. Makoto Nakagawa, Secretary General,
Office of Integrated Resort Regime Promotion
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Finance in 1983 and has years of working experience at international institutions, including International Monetary
Fund (IMF), the World Bank and Organization for Economic Cooperation and Development (OECD).
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Mr. Susumu Kato, Vice Commissioner, Japan
Tourism Agency, Ministry of Land,
Infrastructure, Transport and Tourism

1990 Entered Ministry of Transportation (MOT)

2008 Director, Planning Department, Administrative Division, Japan Tourism Agency
2009 Director, Planning and Tourism Department, Kyushu District Transport Bureau
2016 Director, Cargo Transport Division, Road Transport Bureau

2018 Director, Administrative Division, Japan Tourism Agency
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Mr. Junichiro Mimaki, Director of Cool Japan
Policy Division, Ministry of Economy, Trade
and Industry
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After graduating from the University of Tokyo, he entered the Ministry of Economy, Trade and Industry in 2003. In 2009,
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the Agency for Natural Resources and Energy, he was assigned Deputy Director of the Cool Japan Policy Division in 20
and since promoted to Director of the Cool Japan Policy Division in 2018.
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Mr. David Atkinson, special advisor to the
Japan National Tourism Organization
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Moderator A A . K.

Mr. Jay Biggs Principal Commercial Officer,
U.S. Consulate OsakaKobe
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Mr. Masashi Yokoyama
Director, Human Resource Department
Oriental Land, Co. Ltd.
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Mr. Mark Davidson, Director Government &
External Affairs Amway Japan
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Mr. Yuji Tanaka, General Manager
Ritz-Carlton Tokyo
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Mr. Seth Sulkin, President
Pacifica Capital
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Seth RSulkinhas more than 25 years of real estate investment experience in Japan. In November 2017, he opétwd/the
TokyoKinshicho In August 2018, he opened Oakwood Hotel & Service ApartmentOSaka. A member of the Executive
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for East Asian Studies and attended the Idtkmversity Center for Japanese Language Studies.
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Remarks € €3

Mr. Takayuki Hirose

Chair, Cultural Tourism Project Management
Committee
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Moderator

Dr. Stephen A. Zurcher, Kansal GaiDaltACCJ
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Eric TBrey Ph.D., is a Professor in the School of Hospitality Leadership at the University of WiStoasimhere his work focuses ohd implementation of
customercentric strategy and service design influences on organizational success. He has been recognized for innov&i&ilasesnology Fellow and an
extraordinary marketing mind by HSMAI while being quoted in international media outlets including Forbes, Business WeBkStCUIBA Today, New York Post,
Washington Post, and CBS News. He has received numerous scientific awards for his research and has been publishéopi+tigajoausals including the
Annals of Tourism Research, Cornell Hospitality Quarterly, Tourism Management, and Journal of Travel Research. Aschdiaaq:imslonate about engaglng
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and Tourism Association, Dalhoff Thomas Design Studio, Destination Marketing Association Interiatiprega$ern, Interconti tltute of
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Eric received his Ph.D. from Purdue University and currently serves as an advisor to the Chief Marketing Officer Council.
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POLYTECHNIC SCHOOLS ARE CAREERCUSED UNDERGRADUATE AND
GRADUATE UNIVERSITIES THAT COMBINE APPLIED LEARNING WITH A LIBER;
ARTS EDUCATION.



